
Behaviour of Acorn®  category relat ive to UK average ( 1 0 0 )  -  Lifestyle features.
( eg. A figure of 1 2 5  indicates a 2 5 %  greater  lik lihood than the nat ional average)
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Prefered charit ies

Anim al welfare 101 95 102 103 97 108 98 106 99 93 91 101 108 100 104 102 67 105 107 101 93 99 79

Children 106 102 100 98 95 112 112 96 109 115 100 97 101 104 93 93 86 103 97 99 90 88 90

Cont r ibute by covenant  or direct  debit  125 131 103 86 67 122 144 111 122 166 139 107 117 105 89 112 76 93 83 65 60 62 102

Disabled 102 88 97 98 109 94 100 97 108 100 81 90 86 98 99 95 94 95 100 114 109 111 74

Disaster relief 134 120 104 84 65 147 155 124 125 164 117 103 107 105 96 111 141 84 76 67 60 66 69

Elderly 112 89 102 92 97 87 113 111 111 111 83 86 83 100 116 105 79 90 94 98 100 109 78

Environm ent  125 149 98 83 65 157 145 120 114 163 167 124 118 96 85 110 98 83 82 61 61 69 97

Medical 128 108 105 87 73 109 143 117 126 138 111 92 102 108 98 103 70 94 85 76 68 72 69

Third world 124 132 97 89 72 133 145 108 123 167 137 112 104 101 83 104 163 84 82 71 68 69 91

Wildlife 123 105 102 91 81 105 127 131 111 128 104 95 103 100 104 103 64 93 93 82 82 81 69

Mortgages

Have a m ortgage 118 94 124 113 51 76 124 90 140 110 97 83 153 137 98 87 59 128 113 65 39 18 27

0-10 years left  on m ortgage 126 79 110 102 64 162 130 106 139 122 75 61 63 115 126 85 92 106 102 77 49 21 34

11+  years left  on m ortgage 105 102 122 116 54 62 103 77 129 107 106 95 157 134 86 87 69 128 115 63 47 21 26

Have m ortgage protect ion 110 88 122 118 58 72 111 84 130 94 90 82 148 134 96 90 48 136 117 69 46 22 26

Have re-m ortgage 100 94 128 145 43 185 104 66 128 102 87 96 148 137 112 96 90 211 118 56 19 28 0

I nsurance

Have accident  insurance 127 96 112 94 67 108 135 122 126 118 97 86 111 118 103 98 56 104 95 74 57 53 60

Have hom e contents insurance 113 91 111 102 79 86 111 112 116 106 88 87 109 112 116 101 67 106 104 88 77 66 45

Have life assurance/  insurance 119 87 112 100 76 93 125 107 125 104 87 80 115 118 106 91 52 112 100 84 72 59 50

Have m otor insurance 132 86 117 96 60 107 139 122 137 117 79 79 114 124 111 96 54 110 94 69 50 32 40

Have t ravel insurance 160 132 109 71 41 96 213 132 147 190 157 83 111 114 97 112 31 91 66 44 34 32 47

Com pany pays for PMI  139 117 109 86 57 75 184 99 141 149 131 89 121 119 85 90 56 100 82 58 52 50 67

Health insurance with BUPA 163 124 109 71 41 83 240 106 155 173 142 85 117 120 79 111 53 90 64 42 37 34 51

Health insurance with Norwich Union healthcare 148 123 103 79 57 65 198 123 132 152 130 104 113 104 89 126 76 88 76 59 49 39 80

Health insurance with PPP 164 150 106 63 40 88 229 114 160 210 183 92 112 116 82 95 40 76 59 42 37 25 52

Health insurance with Prim e Health 154 119 98 63 64 0 194 144 132 179 132 74 118 97 100 79 94 74 53 67 54 64 61

Personally pay for PMI  125 109 106 92 72 85 148 117 115 121 115 98 106 108 98 112 83 98 90 74 67 66 74

Car insurance 0-300 127 66 117 94 71 95 119 139 123 95 52 65 98 119 129 97 44 104 95 82 60 40 33

Car insurance 300-500 126 105 108 97 68 98 141 101 136 131 104 94 112 117 89 96 101 110 91 73 61 42 71

Car insurance 500+  104 143 102 107 75 127 131 72 111 145 148 136 157 109 65 97 215 108 95 77 65 56 110

Have cent ral heat ing breakdown cover 102 95 91 92 117 62 121 87 100 80 107 90 85 84 107 105 101 98 88 118 101 179 102

Savings &  investm ents

I SA 139 107 118 84 50 123 156 132 133 141 113 87 113 119 119 114 48 91 86 53 44 44 51

Stocks and Shares 164 101 118 78 37 101 201 140 155 154 110 69 114 126 105 111 47 92 75 41 32 22 40

Unit  t rust  200 111 106 51 28 105 267 177 165 207 122 56 92 102 113 122 31 66 47 29 25 19 35

Have com pany pension schem e 126 103 119 97 56 115 139 104 135 129 109 85 136 129 100 93 44 111 97 63 49 43 43

Have Private Personal Pension schem e 141 96 115 90 54 86 158 127 141 123 102 76 115 121 109 95 46 106 89 63 44 37 36

Have high interest  investm ents 182 109 110 64 33 150 236 162 154 177 114 72 104 107 120 106 50 73 61 34 31 23 36

Have regular savings plan 139 107 117 84 52 92 157 114 147 117 123 87 125 123 97 116 53 98 81 55 47 43 55

Have child savings plan 127 73 115 98 65 77 133 101 142 112 60 67 108 129 97 78 67 108 96 71 55 35 69

Have guaranteed incom e bonds 188 94 110 59 36 146 227 190 157 161 92 66 70 104 135 124 32 58 63 37 33 33 44

Have Nat ional Savings account  162 113 113 72 42 108 204 153 139 171 115 85 101 112 116 124 44 72 75 43 38 40 48

Have funeral plan 88 101 101 99 110 131 84 98 84 111 109 90 79 97 107 129 96 97 100 106 120 130 98

Have Lum p Sum  I nvestm ent  173 97 113 68 40 114 219 159 151 177 99 59 84 114 122 109 43 71 68 44 33 28 40

Foresee need for personal loan 73 113 92 106 127 116 64 65 85 83 113 126 116 96 74 86 128 106 104 125 121 143 140

Category Group
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Credit  Cards

Credit  card lim it  0-999 82 129 99 107 102 87 79 78 87 97 129 144 102 93 107 112 174 101 102 95 87 108 149

Credit  card lim it  1000-2499 94 125 113 99 74 135 88 93 99 116 134 115 151 110 97 130 107 107 93 69 68 78 107

Credit  card lim it  2500-4999 130 138 111 70 46 101 138 121 130 157 154 106 129 108 104 125 57 80 66 45 35 34 75

Credit  card lim it  5000+  164 155 93 62 26 125 220 121 151 195 183 94 112 98 69 95 39 87 51 22 22 25 49

Dissat isfied with som e aspect  of credit  cards 104 145 99 93 71 99 108 91 112 112 170 125 133 96 80 121 147 92 86 62 56 76 129

Believes credit  lim it  is sufficient  for needs 101 100 100 99 98 101 102 101 101 100 100 99 101 101 99 100 95 100 99 98 96 95 100

Have credit  card with UK bank 123 136 106 87 64 99 138 119 116 146 151 116 116 104 101 126 100 90 84 61 61 66 92

Have credit  card with UK new player 149 122 122 75 33 101 177 122 150 149 133 99 148 126 104 117 77 89 68 37 25 24 31

Have credit  card with US player 118 135 108 89 65 105 129 100 124 136 158 112 136 111 91 106 96 93 86 63 55 64 105

I nterested in gold or plat inum  card 86 177 78 94 101 110 98 67 90 121 200 170 124 80 38 98 299 76 75 75 58 115 247

Monthly credit  card spend  0-50 99 95 108 112 85 108 78 103 114 99 93 98 109 109 107 101 82 115 116 92 71 90 76

Monthly credit  card spend 101-250 124 120 104 78 54 89 129 116 126 139 122 109 125 104 91 105 87 93 66 44 41 51 92

Monthly credit  card spend 250+  167 132 85 50 30 88 226 134 140 184 160 58 104 88 60 96 71 51 46 29 17 10 54

Monthly credit  card spend  51-100 106 112 108 100 67 133 112 95 108 120 119 96 133 106 102 103 126 112 86 61 62 39 97

Shopping

Wines by m ail order 159 117 99 79 53 84 175 157 147 109 142 95 119 96 106 80 25 88 81 53 50 31 82

Wine buyer (6+  bot t les per m onth)  173 125 104 71 52 90 209 162 157 199 129 81 134 104 92 106 7 65 81 55 44 20 75

Fam ily uses herbal m edicines /  health foods 108 125 98 94 86 109 113 109 104 120 137 114 104 97 95 107 117 95 91 83 80 83 118

Fam ily uses vitam ins /  m inerals /  supplem ents 111 117 103 95 81 116 118 102 112 120 124 108 110 106 93 103 99 99 93 80 76 76 108

Buyer of environm entally fr iendly /  recycled produ 104 104 100 98 97 101 106 100 104 105 107 99 102 102 94 97 106 99 97 98 95 93 94

Eat  brown /  wholem eal /  granary bread 110 103 103 94 92 127 116 111 105 113 100 100 103 102 107 100 95 90 95 92 94 81 95

Catalogue spend 500+  in last  year 62 77 90 113 141 84 60 50 74 56 64 97 94 95 82 79 74 128 109 149 133 83 143

Use hom e delivery service for weekly shopping 101 148 92 93 96 174 114 79 110 140 175 128 136 93 73 93 165 104 80 91 92 92 156

W eekly food shopping

Spend 0 to 25 per week 74 130 94 104 113 125 68 84 69 110 135 135 119 80 98 133 118 85 110 96 135 177 116

Spend 25 to 44 per week 83 104 98 105 113 97 72 95 81 87 109 105 110 91 105 107 108 94 110 109 117 123 115

Spend 45 to 59 per week 103 85 107 103 95 74 98 106 105 90 81 87 95 113 109 83 94 112 100 105 87 62 81

Spend 60 to 74 per week 121 72 107 97 89 107 120 110 131 86 66 74 87 118 102 77 83 112 92 102 72 45 83

Spend over 75 per week 155 87 100 83 67 86 193 119 159 133 81 73 71 119 80 71 72 114 71 79 47 23 75

Holidays

Cam ping /  Caravanning 95 77 100 108 111 86 87 92 104 81 69 85 99 107 95 79 52 112 112 123 102 91 74

Europe /  Med 119 118 108 91 70 125 135 103 121 133 129 99 117 113 98 101 59 99 91 72 64 62 80

Hotel /  Hotel Package 114 102 110 95 78 110 124 102 118 114 105 94 105 112 109 107 70 100 96 79 76 72 75

Rest  of the World 125 158 104 84 55 133 152 107 118 161 188 124 130 107 81 107 164 87 72 50 43 48 121

Self-cater ing 107 102 103 100 89 112 114 94 112 111 101 99 111 109 93 89 76 107 100 93 82 82 87

UK /  I reland 109 99 103 97 90 103 113 105 110 112 100 92 104 104 102 101 61 103 99 94 88 87 77

USA /  Canada 137 141 108 74 53 106 176 106 134 161 167 105 116 113 90 107 62 89 69 50 47 53 93

Weekend break 127 142 105 83 60 119 144 108 131 167 165 107 119 107 92 106 66 88 83 58 57 60 81

Winter snow 156 195 97 55 36 146 223 120 134 248 255 108 152 95 69 109 43 65 51 32 29 32 77

Winter sun 132 128 111 81 57 83 154 121 125 144 150 99 114 111 110 110 56 83 84 57 54 51 71

I ncom e

Fam ily I ncom e 0-9999 60 84 80 110 163 95 44 81 53 58 69 111 68 69 102 107 141 88 117 156 185 193 137

Fam ily I ncom e 10000-19999 87 89 101 113 108 96 67 106 87 77 82 103 105 96 112 102 114 101 118 112 101 104 104

Fam ily I ncom e 20000-29999 106 103 116 109 68 100 96 109 112 104 109 97 121 123 106 96 82 124 105 73 56 45 79

Fam ily I ncom e 30000-39999 136 104 126 83 44 111 140 110 155 116 112 90 136 141 97 96 55 115 72 48 29 26 71

Fam ily I ncom e 40000 -  49999 166 127 112 63 33 119 204 111 185 170 143 89 122 128 80 88 52 95 49 31 23 19 78

Fam ily I ncom e 50000+  210 184 84 34 16 102 359 114 173 297 238 74 84 97 47 86 18 55 25 14 11 8 42
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I nterests &  hobbies

Angling 81 66 94 113 132 66 65 96 81 66 47 85 65 99 103 80 63 114 119 145 132 119 66

Horseracing 77 102 92 107 126 83 74 73 82 84 104 107 100 92 89 88 83 102 112 122 131 150 114

Bingo 45 67 81 123 174 77 30 50 52 41 52 95 73 78 96 74 87 113 132 179 180 184 122

Charit y /  Voluntary work 104 116 98 93 94 127 101 116 97 116 114 119 100 90 100 131 113 98 88 83 104 119 116

Cinem a 108 107 107 100 83 105 121 65 138 103 120 95 127 126 70 75 96 117 92 86 78 68 83

Cookery 91 112 93 101 110 100 90 92 91 100 116 114 100 91 94 98 130 95 100 106 106 114 139

Current  Affairs 120 177 89 79 69 210 145 118 103 150 227 136 87 90 76 109 136 70 76 50 59 102 175

DI Y 96 73 101 111 109 61 89 98 100 68 62 87 101 107 102 72 110 119 108 119 101 77 93

Eat ing Out  106 107 109 100 81 103 110 95 114 106 120 94 115 113 101 100 76 105 101 81 80 78 84

Environm ent  /  Wildlife 122 96 93 90 96 99 107 150 109 103 97 92 92 86 105 103 81 79 97 93 102 113 86

Exercise /  Sport  113 128 107 94 70 132 129 92 119 134 141 112 138 113 85 98 118 98 89 70 62 65 91

Fashion /  Clothes 87 115 96 105 106 123 90 74 96 95 121 117 110 100 77 98 132 98 106 102 105 101 142

Fine art s /  Ant iques 138 134 95 80 68 58 161 154 105 158 150 106 103 86 93 138 73 75 84 61 70 87 85

Football 81 100 103 109 108 109 79 67 94 89 95 110 112 110 92 86 124 109 107 104 108 133 110

Football pools 93 76 107 107 106 72 82 97 98 93 61 84 75 113 119 87 86 104 111 111 104 98 87

Foreign t ravel 122 129 110 85 64 140 142 104 122 139 150 101 121 110 103 109 67 86 86 62 57 62 95

Gardening 131 57 110 89 88 61 129 145 121 85 46 58 74 112 134 81 57 102 88 106 81 40 38

Golf 147 85 113 82 61 72 177 125 142 127 76 77 100 125 100 94 37 100 80 69 53 59 33

Hiking /  Walking 130 93 106 88 77 110 135 140 117 125 91 82 103 102 112 110 48 91 92 80 78 80 52

Hom e com put ing 102 101 103 104 92 121 105 93 108 101 98 104 104 111 91 87 116 114 98 93 81 86 113

Listening to m usic 75 109 93 109 121 120 71 70 83 85 105 124 111 93 83 90 96 109 111 118 123 133 124

Nat ional Trust  174 86 113 68 45 93 190 192 143 162 85 52 99 104 114 166 27 80 68 48 42 39 40

Photography 111 128 96 93 86 128 122 117 97 136 124 129 114 90 98 102 93 101 89 83 75 76 132

Reading books 97 113 99 98 99 93 97 98 97 109 118 110 108 95 96 112 78 100 100 96 102 116 99

Rugby 118 92 97 113 85 92 128 107 122 131 96 71 96 100 96 85 42 108 124 91 86 75 51

Self im provem ent  /  Educat ion 82 147 95 97 101 112 90 79 79 99 173 141 110 96 74 118 140 85 97 83 103 114 192

Sewing /  Needlecraft s 105 76 100 104 105 109 93 120 100 75 67 86 92 93 115 108 129 94 105 110 104 97 90

Snow skiing 166 171 100 58 29 206 233 132 144 225 215 100 153 105 62 108 49 71 53 30 23 27 44

Theat re /  Art s 120 170 103 79 58 127 143 103 117 177 211 123 122 102 86 124 72 86 77 49 54 63 117

Birdwatching 154 83 104 71 72 109 154 182 129 129 74 69 77 95 130 116 54 73 72 79 65 50 46

Magazine subscriber 140 128 104 82 64 139 165 133 128 148 143 107 119 106 91 118 48 93 81 63 63 69 72

Music -  classical /  opera 131 154 96 69 59 125 164 131 105 185 181 101 104 90 97 122 54 66 72 52 53 70 97

Music -  easy listening 101 84 102 102 104 97 98 104 102 79 77 98 88 103 108 96 95 103 102 105 107 101 92

Music -  eight ies 93 102 101 106 103 93 89 83 103 92 104 104 110 105 87 98 75 113 105 107 94 101 97

Music -  light  classical 134 106 102 79 67 95 148 145 115 126 107 94 88 96 120 114 77 73 83 64 68 67 82

Music -  rock and roll 96 112 99 100 98 88 99 92 98 109 119 105 115 101 87 96 78 109 98 100 90 108 97

Reading histor ical works 110 179 92 86 76 174 134 100 102 198 210 139 118 91 72 118 119 90 80 65 79 91 142

Religious act iv it ies 127 125 97 93 72 103 140 120 123 155 119 116 89 97 91 124 281 84 76 63 76 82 126

Pub 80 106 99 112 109 115 78 72 89 89 104 115 122 103 83 89 64 105 122 113 110 123 75

Gourm et  food /  Wine 138 155 99 73 56 132 170 115 133 160 199 106 119 97 84 117 47 85 71 51 54 50 102

Autom ot ive

Com pany Car 179 90 114 68 38 81 239 118 185 153 103 50 121 130 73 108 42 84 63 45 31 20 26

Com pany car user/ chooser 194 82 115 64 39 56 266 134 197 147 92 47 103 132 93 89 40 75 62 45 35 25 25

Keeps m ain car in garage 189 50 122 67 40 90 207 174 190 119 35 35 64 132 147 85 24 92 60 50 30 19 22

Keeps m ain car on dr iveway / road 122 90 114 100 70 77 132 102 131 130 82 82 134 124 94 91 74 113 97 85 59 35 39

Has m otorbike 127 66 122 96 65 32 117 118 142 76 56 70 106 138 108 73 36 134 83 80 49 12 22

Has scooter 100 94 113 99 86 175 94 94 111 67 94 109 109 130 86 84 33 108 101 99 52 76 70

Bought  m ain car new 169 83 116 71 45 109 203 150 159 142 82 60 93 122 119 102 38 85 68 50 41 26 33

Likely to spend 0-5000 on m ain car 82 79 104 122 106 82 54 100 87 68 66 98 113 106 99 89 124 121 122 119 89 64 67

Likely to spend 10000-20000 on m ain car 176 103 111 66 37 110 216 144 172 178 99 66 94 117 106 96 38 87 59 40 32 22 36

Likely to spend 20000+  on m ain car 245 139 84 30 15 106 434 160 177 259 168 51 106 95 47 98 28 33 28 16 11 18 16

Likely to spend 5000-10000 on m ain car 119 84 123 97 62 89 109 120 126 105 78 79 124 130 118 94 59 107 95 68 55 36 46
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Press

Daily Express 119 95 115 91 74 103 117 119 121 97 85 103 101 115 120 117 92 95 88 70 77 76 89

Daily Mail 129 100 114 87 65 101 138 122 129 113 101 95 105 114 114 124 78 103 81 61 63 62 94

Daily Mirror 59 79 95 128 135 84 43 58 73 43 70 105 82 97 104 80 149 110 134 136 132 114 159

Daily Record 60 107 66 78 186 55 42 71 64 59 99 137 96 66 45 83 24 111 70 160 243 393 38

Daily Sport  56 101 81 128 143 108 51 49 67 48 85 140 73 87 76 72 207 120 122 142 132 155 164

Daily Telegraph 171 121 98 67 48 133 224 161 136 183 131 83 95 94 95 131 125 72 57 46 47 48 67

Financial Tim es 134 220 82 54 59 180 215 94 105 227 299 133 106 88 50 92 105 60 44 44 44 98 154

Guardian 95 278 82 69 57 230 117 79 91 277 355 197 177 76 43 102 173 65 57 35 35 45 248

I ndependent  108 224 86 76 63 193 149 84 95 222 290 155 128 84 59 110 182 73 63 49 50 52 191

Star 50 72 89 132 153 100 39 49 59 41 55 104 88 95 85 67 144 108 141 159 160 147 105

Sun 59 85 93 117 141 89 45 60 70 49 74 112 99 96 93 77 116 120 116 144 132 142 146

Tim es 149 189 90 58 49 199 212 122 121 254 226 122 112 89 72 110 111 64 49 35 44 67 129

I ndependent  on Sunday 86 195 83 80 99 97 107 77 76 193 246 141 119 81 64 93 119 87 72 85 103 112 163

Mail on Sunday 132 100 112 86 66 94 142 122 133 110 99 97 106 114 111 113 65 102 81 63 65 73 78

News of the World 59 82 93 120 142 87 45 59 69 49 74 106 96 97 91 75 102 121 122 147 132 131 138

Observer 97 256 84 75 60 151 122 91 84 318 316 165 152 83 46 105 130 76 67 48 53 46 163

Sunday Express 136 89 119 86 60 87 141 139 129 112 82 87 104 119 123 123 70 93 85 55 69 60 71

Sunday Mirror 64 72 97 127 133 97 48 63 78 43 60 97 86 102 101 77 105 123 132 140 124 94 140

Sunday People 59 65 103 129 133 92 40 59 74 46 55 85 91 106 116 73 89 115 141 142 130 108 107

Sunday Sport  55 88 81 121 156 77 42 56 65 46 76 118 80 83 88 55 160 114 119 160 154 130 159

Sunday Telegraph 180 122 96 65 42 125 235 175 140 188 142 74 96 92 93 124 63 81 58 40 41 36 60

Sunday Tim es 156 175 91 57 49 186 227 117 133 235 215 106 120 91 74 97 74 59 54 45 47 45 86

Com put ing &  I nternet

Have PC 128 114 106 90 69 126 147 108 131 130 117 103 112 116 88 88 91 105 84 72 57 48 88

Have laptop com puter 164 159 97 67 40 135 235 111 155 214 190 101 128 105 60 103 77 80 60 36 40 28 80

Have Mac /  iMac 139 228 88 63 47 274 195 105 126 263 290 149 135 89 57 107 63 86 51 43 33 34 133

Use hom e PC for careers /  job planning 121 138 105 100 62 126 146 92 128 122 165 124 156 116 69 91 129 115 90 59 55 57 115

Use hom e PC for educat ion /  reference 134 117 106 87 61 103 159 106 139 145 117 102 116 116 84 88 102 95 82 65 48 43 82

Use hom e PC for hom e finance 144 115 109 86 50 112 180 108 147 147 121 94 128 117 87 92 56 101 82 53 41 33 60

Use hom e PC for playing com puter gam es 123 103 106 96 72 101 141 95 132 120 99 99 112 117 84 87 102 108 89 76 63 53 78

No internet  purchase in last  year 109 112 98 99 91 116 118 102 109 108 113 113 106 103 85 97 105 102 98 89 89 96 105

1-3 internet  purchases in last  year 111 107 102 98 87 100 116 101 117 110 108 106 112 106 94 93 101 102 96 89 79 76 97

4+  internet  purchase in last  year 144 148 110 79 48 123 184 106 149 169 176 116 146 119 78 100 61 91 75 49 42 34 73

Have internet  savings account  134 161 99 64 63 81 154 123 128 224 180 108 123 101 88 83 102 69 58 51 72 54 155

I nternet  account  with e-bank 133 122 108 82 56 105 173 115 118 128 159 81 146 109 99 80 120 70 85 55 46 87 62

I nternet  account  with t radit ional bank 119 144 103 92 62 172 144 93 121 185 150 116 148 105 86 82 117 107 81 64 48 52 94

Use internet  for em ail 136 133 108 88 55 120 166 106 141 156 145 111 132 119 79 96 76 105 80 58 46 41 76

Use internet  to source credit  card 126 128 118 87 44 181 140 95 141 184 153 72 205 115 92 111 114 122 67 40 55 60 40

Use internet  to buy insurance 119 152 108 65 70 103 125 102 129 161 182 116 147 117 76 95 78 98 47 54 104 34 166

Use internet  to buy financial services 143 177 119 72 32 218 183 86 164 180 226 133 142 132 69 145 58 71 74 34 17 22 55

Use internet  to buy investm ents /  I SAs 169 202 92 57 25 0 225 101 183 351 255 65 109 106 69 33 0 98 42 11 73 0 48

Use internet  to arrange personal loan 121 88 100 107 79 0 134 60 161 58 127 64 122 96 136 0 122 121 99 87 54 161 0

Use internet  to buy gift s 138 148 111 80 51 130 174 101 143 157 176 119 135 123 74 108 59 99 73 52 42 35 80

Use internet  to buy/ research cars 161 134 111 73 39 177 211 112 167 190 149 93 134 123 80 95 59 86 68 44 22 16 66

Use internet  to m ake leisure and holiday bookings 151 163 108 72 42 167 196 108 157 188 193 124 149 119 70 100 50 89 66 41 33 31 78

Use internet  for shopping :  books /  cds 145 160 107 78 46 165 183 107 151 174 192 125 147 118 70 100 65 93 71 46 38 44 79

Use internet  for shopping :  clothing /  fashion 134 131 112 82 55 205 156 108 142 150 147 108 133 128 77 87 97 98 73 56 46 28 100

Use hom e PC for hom e shopping 135 130 107 87 53 124 165 105 138 151 141 108 133 114 83 100 68 100 82 56 43 39 68

Have internet  access via TV 97 68 109 113 95 0 99 63 126 71 46 85 54 116 83 186 111 153 95 95 74 112 146

Use digital TV to m ake purchases /  bookings 108 95 110 106 78 62 119 94 112 85 108 89 137 117 94 81 96 110 105 80 76 55 88
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Electr ical Goods

Have m icrowave 103 91 102 101 98 95 104 100 106 93 86 95 100 104 102 95 92 103 102 101 96 91 87

Have tum ble dryer or washer/ dryer 114 85 102 98 94 92 121 108 116 96 82 84 91 107 104 87 81 102 98 104 86 69 72

Have dishwasher 185 86 105 69 42 99 232 154 176 153 82 60 70 119 100 84 44 94 61 50 32 20 37

Have cable TV 62 114 100 129 111 79 62 40 82 105 115 116 129 111 71 72 133 153 117 114 108 108 104

Have video 103 96 102 101 97 96 105 99 105 98 94 97 103 104 100 95 90 103 101 100 93 89 90

Have DVD Player 109 111 102 106 82 104 127 84 120 110 113 110 120 114 79 81 107 118 100 85 77 68 91

Have digital cam era 131 108 105 90 73 72 161 102 135 116 106 106 96 121 80 86 107 100 84 75 72 58 75

Have satellit e TV 120 64 109 104 87 80 125 110 126 69 53 73 78 122 108 75 107 103 104 101 73 38 70

Have digital TV 101 77 101 109 99 79 100 92 112 70 71 84 101 109 94 77 105 114 107 107 92 70 81

Subscribe to cable TV or cable phone 55 115 100 134 120 79 51 36 74 115 108 122 143 111 63 75 136 167 117 123 120 107 104

Telephone

Have WAP phone 100 109 99 108 91 190 108 87 105 111 118 101 103 104 85 105 134 113 102 92 87 93 95

I nternat ional calls regular ly 116 182 92 82 68 133 145 102 105 175 218 144 103 92 79 106 267 78 63 54 57 67 190

Regular use of landline telephone 104 103 101 98 95 101 106 101 105 104 105 101 103 102 96 99 101 101 97 95 93 92 100

Telephone quarter ly bill 0-75 86 89 107 108 104 88 74 93 90 82 87 95 111 104 111 106 85 104 112 107 107 105 80

Telephone quarter ly bill 100-150 129 130 90 86 81 124 155 113 123 138 140 115 89 97 73 88 140 93 76 78 73 69 144

Telephone quarter ly bill 151+  134 165 82 75 79 163 181 112 117 183 192 129 92 89 59 82 194 78 61 72 68 61 173

Telephone quarter ly bill 76-99 111 105 99 95 91 100 113 106 115 104 108 102 103 102 93 94 98 100 92 93 86 75 107

Eat ing Out

Regular ly eat  evening m eal in pub/ restaurant  118 124 108 84 74 133 143 101 115 124 139 108 106 112 98 101 71 75 90 72 84 57 75

Regular ly eat  lunch in pub/ restaurant  109 115 109 81 86 93 115 102 112 78 134 116 93 111 118 86 60 75 87 81 107 114 50

Visit s coffee bar 3+  t im es per week 69 138 88 121 117 0 60 76 69 90 188 114 116 76 115 60 301 87 117 107 113 207 143

Sw itchers

Have changed elect r icit y supplier 93 93 108 111 92 74 95 85 100 110 83 96 116 111 105 91 102 115 110 97 88 75 84

Have changed gas supplier 85 94 107 118 97 78 87 69 97 110 83 96 112 112 103 84 108 121 117 103 94 67 82

Have changed telephone supplier 85 107 106 110 98 118 90 75 91 99 108 109 128 110 94 87 107 116 107 100 95 97 91

Have m ains gas supply 86 102 104 110 102 90 87 73 95 104 100 103 105 106 101 93 118 110 109 105 101 80 103
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